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O Message from the Chief Economist

The outlook for Canadian businesses weakened noticeably in the third quarter, according to Statistics Canada’s latest Canadian
Survey on Business Conditions (CSBC). Businesses expect sales and hiring to slow in the near term. With cost challenges
remaining pervasive, profits are expected to shrink. The outlook is most concerning in Ontario (particularly for Toronto) and
British Columbia, whereas Quebec continues to have the most optimistic outlook in the country.

Canada’s GDP unexpectedly contracted in the second quarter, and the CSBC provides new evidence of ongoing turmoil in the
third quarter as the transportation sector was hard hit by the nearly two-week-long port strike at the start of July, adding to
disruptions from forest fires.

Despite broad-based inflation pressures, with the economy sputtering, the Bank of Canada decided to hold its policy rate in
September, rather than continue to tighten as it did over the summer. Nonetheless, after an almost 5% cumulative increase in
the central bank rate, consumer spending has now stalled, as first illustrated by our Local Spending Tracker. This latest survey
shows that businesses are also feeling the pain from higher rates, which are exacerbating cost pressures and debt constraints
— especially for micro firms, whose finances are most restricted.

Continuing cost pressures explain why firms’ pricing behaviour still hasn’t normalized yet, even though headline inflation has
slowed. Thankfully, the labour market is loosening up, although there are still significant challenges in sectors such as health
care, accommodation and food services, manufacturing and construction. Supply chains are also recovering from their peak
difficulties of last year, but they too remain problematic for affected companies.

This quarter’s survey includes new insights into interprovincial trade and related barriers, the various payment methods
businesses accept and their environmental practices. Check out our Survey Insights Generator to explore the CSBC data and
generate customized results by geography and firm characteristics. We'll be back next quarter with the latest on Canadian
business conditions!

Y A

Stephen Tapp (STapp@Chamber.ca)
Chief Economist, Canadian Chamber of Commerce



mailto:Stapp@Chamber.ca
https://bdl-lde.ca/local-spending-tracker/
https://bdl-lde.ca/survey-insights-generator/

O Key findings

Business Outlook:

* The outlook is waning — both for the quarter ahead and the year ahead — with sales and hiring
expected to slow noticeably.

By sector: The port strike in Western Canada in July hit the transportation sector hard.

By size: Micro firms (with 1 to 4 employees) continue to have the weakest outlook, while
all firm sizes expect slimmer profits.

By ownership: Among underrepresented groups, people with disabilities, Indigenous
people and women who own firms are the most optimistic.

By province: Business optimism is highest in Quebec and the territories, and lowest in
Ontario and British Columbia.

By city: Business optimism fell across Canada’s largest cities, especially Toronto, which
remains the least optimistic.

Source: Canadian Chamber of Commerce Business Data Lab, based on Statistics Canada, Canadian Survey on Business Conditions; 15,224 businesses surveyed in July and August 2023.



O Key findings (continued)

Business Obstacles:

» Cost-related challenges remain the most pervasive near-term business obstacles. Higher
interest rates are exacerbating financial concerns, particularly for micro firms, who are the
most debt-constrained.

« Still facing rising costs, firms’ pricing behaviour hasn’t normalized yet. Despite slower headline
inflation, the share of companies expecting to raise prices next quarter remains elevated at
26% — consistent with inflation getting stuck above the Bank of Canada’s target range.
Industries expecting bigger labour challenges are more likely to raise prices.

« The labour market is loosening, although there are still widespread challenges patrticularly in
health-care, accommodation and food services, manufacturing and construction.

Source: Canadian Chamber of Commerce Business Data Lab, based on Statistics Canada, Canadian Survey on Business Conditions; 15,224 businesses surveyed in July and August 2023.



O Key findings (continued)

Supply Chains:
« Supply chain challenges have eased since the start of 2022, but remain elevated.

» Although fewer businesses expect supply chain challenges, among those affected a rising share
say these challenges are getting worse in the short term, which was likely exacerbated by the

port strike.

Interprovincial Trade and Related Barriers:
* More than a third of businesses (35%) traded interprovincially in the past year.

« Of those traders, most (52%, representing almost 190,000 firms) experienced obstacles.
Reducing transportation challenges and regulatory barriers are key ways to spur activity and
improve Canada’s competitiveness.

Source: Canadian Chamber of Commerce Business Data Lab, based on Statistics Canada, Canadian Survey on Business Conditions; 15,224 businesses surveyed in July and August 2023. 5



O Key findings (continued)

Online payments:
« Cash is no longer king, as businesses are increasingly accepting electronic payments.

« Service fees, security and compatibility concerns are key reasons businesses don’t accept
certain payment methods.

Environmental Practices:

* Most businesses are adopting environmental practices (such as reducing waste) with more
actions taken since last year.

« Customers’ unwillingness to pay higher prices and a lack of financial resources are the biggest
barriers to adopting green practices.

Source: Canadian Chamber of Commerce Business Data Lab, based on Statistics Canada, Canadian Survey on Business Conditions; 15,224 businesses surveyed in July and August 2023.
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Context: Canada’s economic growth slowed over 2022. It contracted
in the second quarter of 2023 and is expected to be weak this year.

Canadian real gross domestic product (GDP) growth
Chained 2012 dollars, annualized quarterly percent change

8
2021 GDP growth
5.2%
2022 GDP growth
4 3.5%
2023 GDP growth*

5 I I 1.4%

' _ . m
-2
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Q1 2021 Q2 2021 Q3 2021 Q4 2021 Q1 2022 Q2 2022 Q3 2022 Q4 2022 Q1 2023 Q2 2023 Q3 2023* Q4 2023*

Note: * denotes current consensus forecast. Canadian Chamber of Commerce | Business Data Lab 8

Sources: Business Data Lab analysis, based on Statistics Canada; Bloomberg.



o Next quarter: Businesses expect near-term sales and hiring to slow.

Expected changes for your business, next three months
Balance of opinion*

46% 45%

40% 41%

27% 27%
24%

19%

14%
10% 10% 10% 11%
7% 7%
4% 3% - »
-2%
-15%
25%24% 2%
Sales Selling price Operating expenses Profitability Capital expenditures Number of employees

: Q4 2022 . Q12023 . Q2 2023 . Q3 2023

* % of respondents that answered “increase” less % that answered “decrease,” by metric. ) )
) ) o ) ) o Canadian Chamber of Commerce | Business Data Lab 9
Source: Business Data Lab analysis, based on Statistics Canada, Canadian Survey on Business Conditions.



O

Next quarter: Abysmal results for the transportation sector reflect
the negative affects of the port strike in July.

Expected changes for your business, next three months

Balance of opinion, by industry*

Sales

Wholesale trade

Retail trade

Finance, insurance
Information, culture

Health care, social assistance
Mining, oil and gas
Construction

Manufacturing

All industries

Employment

Other services

Health care, social assistance
Retail trade

Mining, oil and gas
Professional services
Wholesale trade

Real estate

Manufacturing

All industries
Finance, insurance
Information, culture
Administrative services
Wholesale trade
Construction
Retail trade
Arts, entertainment, recreation

Manufacturing

Profitability

All industries

Agriculture, forestry n Information, culture Professional services

Real estate i Accommodation, food services Health care, social assistance

Arts, entertainment, recreation ] Finance, insurance (] Other services
Accommodation, food services | Construction | Real estate
Professional services | Administrative services | Mining, oil and gas

Other services 1 Arts, entertainment, recreation [ | Agriculture, forestry

Administrative services [ PRI NN Accommadation food services
<_Transportation, warehousing — Transportation, warehousing I Transportation, warehousing
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* % of respondents that answered “increase” less % that answered “decrease,” by metric.
Source: Business Data Lab analysis based on Statistics Canada’s Canadian Survey on Business Conditions;

15,224 business responses in July and August 2023.

Canadian Chamber of Commerce | Business Data Lab 10



o Next quarter: Micro firms have the weakest outlook, expecting sales to
shrink and stagnant employment, while all sizes expect slimmer profits.

Expected changes for your business, next three months
Balance of opinion, by employment size*

Sales Employment Profitability

All sizes All sizes All sizes

Micro 6 - Micro

Micro

o

Small 12 Small . 3 Small
Large

* % of respondents that answered “increase” less % that answered “decrease” by metric. Micro = 1-4 employees; Small = 5-19 employees; Medium = 20 -99 employees; Large = 100+ employees

Source: Business Data Lab analysis based on Statistics Canada’s Canadian Survey on Business Conditions; Canadian Chamber of Commerce | Business Data Lab 11
15,224 business responses in July and August 2023.



) Year ahead: The business outlook has softened since the last survey.

Outlook for your business, next 12 months
% of respondents

80%
e Optimistic, 66%
60%
40%
0 = - =
20% >~ - O —8 Pessimistic, 18%
. —
0%
Q3 2022 Q4 2022 Q1 2023 Q2 2023 Q3 2023

* Optimistic includes “somewhat” and “very optimistic”; pessimistic includes “somewhat” and very pessimistic. Responses do not sum to 100% because of “unknown” responses and rounding.

Source: Business Data Lab analysis, based on Statistics Canada, Canadian Survey on Business Conditions. Canadian Chamber of Commerce | Business Data Lab 12



o Year ahead: Wholesale, recreation and manufacturing sectors are upbeat,
while optimism is lowest for transportation, oil and gas, and construction.

Business outlook, next 12 months
% of respondents, by top 3 most optimistic and bottom 3 least optimistic industries

All industries

Wholesale trade

(top 3)

Manufacturing

Construction

Least optimistic

wining. oil and gas || (botiom'3)

Transportation, warehousing

0 10 20 30 40 50 60 70 80
m Very optimistic ®m Somewhat optimistic
Source: Business Data Lab analysis based on Statistics Canada’s Canadian Survey on Business Conditions; Canadian Chamber of Commerce | Business Data Lab 13

15,224 business responses in July and August 2023.



o By ownership: People with disabilities, Indigenous people and women who own firms
are more optimistic, while other underrepresented groups are less optimistic.

Business outlook, next 12 months
% of respondents, by ownership

All ownerships

Persons with a disabilry |

First Nations, Métis or Inuit
Women

All ownership

LGBTQ2 community
Immigrants to Canada

Visible minorities

0 10 20 30 40 50 60 70 80
m Very optimistic ®Somewhat optimistic
Source: Business Data Lab analysis based on Statistics Canada’s Canadian Survey on Business Conditions; Canadian Chamber of Commerce | Business Data Lab 14

15,224 business responses in July and August 2023.



o By region: Business optimism is highest in Quebec and the Territories
and lowest in Ontario and British Columbia.

Businesses with an optimistic outlook, next 12 months
% of respondents
) \% -~ »

IS

] Rural Urban
67% 66%

65%

63%

Source: Business Data Lab analysis based on Statistics Canada’s Canadian Survey on Business Conditions; Canadian Chamber of Commerce | Business Data Lab 15
15,224 business responses in July and August 2023.



o Major cities: Business optimism fell across Canada’s largest cities,
especially Toronto, which has the least optimistic outiook.

Businesses with an optimistic outlook, next 12 months
% of respondents, for by major cities, change relative to last survey in parenthesis

Canada
66
Edmonton (vg)
70
Vancouver calgary (73
(v4) +3) @
Saskatoon
70 I
(v3) Winnipeg

69
(no change)

Ottawa
Ottawa @
(+9)
‘ Toronto
51

(v14)

Halifax
Montreal “
ontrea
3
. (v3)
(v2)

Source: Business Data Lab analysis based on Statistics Canada’s Canadian Survey on Business Conditions;

15,224 business responses in July and August 2023.

Canadian Chamber of Commerce | Business Data Lab 16



Q32023 Business obstacles



o Inflation remained the most commonly expected business obstacle
over the next quarter, while cost concerns picked up.

Top 10 business obstacles expected, next three months

% of respondents

Inflation

Input costs

Interest rates, debt costs
Insurance costs

Recruiting

Transportation costs
Labour shortages

Real estate costs

Retaining skilled employees

Cash flow, managing debt

Change from
2023 Q2

+1%

+4%

+4%

+3%

-2%

-1%

-1%

+1%

0%

+3%

57%

45%

43%

0
] o enigess
29%
’ I Labour
N - W Finance

22%

Source: Business Data Lab analysis based on Statistics Canada’s Canadian Survey on Business Conditions;

15,224 business responses in July and August 2023.

Canadian Chamber of Commerce | Business Data Lab

18



Cost and financial challenges have worsened since the last survey,
but supply chain issues are improving.

Business obstacles expected, next three months
% of respondents, grouped by category*

45%
40% T —
\/ COStS, 370/0
35%
30% = |abour, 30%
25% ~
20% Finance, 18%
— - _/

10% - Supply chain, 10%

5%

0%

Q12021 Q2 2021 Q32021 Q42021 Q12022 Q22022 Q32022 Q42022 Q12023 Q22023 Q32023

* This chart shows the simple averages of related responses within categories, based on consistent response options over surveys. Canadian Chamber of Commerce | Business Data Lab 19

These are not estimates of the proportion of impacted businesses for each category.
Source: Business Data Lab analysis, based on Statistics Canada, Canadian Survey on Business Conditions.
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o Context: Inflation peaked at over 8% last summer; it has slowed
significantly but is still above the Bank of Canada’s 2% target.

Canadian consumer price index (CPI)
% change, year-over-year

10% -

8.1%

8% A

6% A

4% A

2% A

0% : \I I
_2% i
2000 2005 2010 2015 2020

e Total CPI ---- Bank of Canada’s target range

Source: Business Data Lab analysis based on Statistics Canada, Consumer Price Index. Canadian Chamber of Commerce | Business Data Lab 21



o Despite slowing inflation, the share of companies expecting to raise
prices next quarter remains elevated.

Businesses expecting to raise their selling prices, next three months and CPI inflation
Left axis % of respondents; right axis year-over-year % change

40% 39% 8%
35% 7%
33%
30% 32% ' 6%
26%
25% 5%
22%
20%
20% 4%
3.3%
15% 3%
10% 204
5% 1%
0% 0%
Q1 2021 Q2 2021 Q3 2021 Q4 2021 Q1 2022 Q2 2022 Q3 2022 Q4 2022 Q1 2023 Q2 2023 Q32023
mm Businesses expecting to increase selling —= Total consumer price index (CPI) inflation * July CPI data
prices, next three months (left axis) (right axis)

Source: Business Data Lab analysis, based on Statistics Canada, Canadian Survey on Business Conditions. Canadian Chamber of Commerce | Business Data Lab 22



o Industries facing stronger labour challenges, such as retail trade,
accommodation and food services, are more likely to raise prices.

Expect to raise prices, next three months
% of respondents

45
® Retall trade
20 ® Accommodation, food services
35
[ ) i ..-.o"'..._.. .
* @ Wholesale trade Co.rjsit.nfppn' Price increases = 5.1 + 0.40* labour challenges
® Otherservices L .ees" ) _ R2=0.27
-------- ® Admin. services
25 ® Transportation,Warehousin.g_ .........
® Finance, insqr.a,nae """"
® Professional services _,.eee**""" ® Manufacturing
20 et ® Agriculture, forestry
.......... ® Arts, entertainment, recreation
s e ® Information, culture o .
® Mining, oil & gas
® Real estate
10 ® Health care, social assistance
20 30 40 50 60 70 80
Expect labour-related challenges, next three months
% of respondents
Source: Business Data Lab analysis based on Statistics Canada’s Canadian Survey on Business Conditions; Canadian Chamber of Commerce | Business Data Lab 23

15,224 business responses in July and August 2023.



o Context: Businesses are struggling with borrowing costs following
interest rate hikes

Effective business interest rate and share of small businesses reporting borrowing cost difficulties
Quarterly (left axis %; right axis % of respondents)

7 - 45
40
6 .
35
5 - Borrowing cost difficulties
(right axis) 20

Borrowing costs (left axis)

25

20
2 I I I I I I 1 15
2009 2011 2013 2015 2017 2019 2021 2023

Sources: Business Data Lab analysis; Bank of Canada; CFIB Business Barometer. Canadian Chamber of Commerce | Business Data Lab 24



o Business debt rose and constraints tightened over the pandemic;
micro and small firms are most constrained.

Ability to take on more business debt
% of respondents, by quarter of survey

Q32023

Q2 2023

Q12023

Q4 2022

I Can’t take on more debt M Unknown B Can take on more debt

Ability to take on more business debt
% of respondents, by employment size in Q3 2023

Micro
Small
Medium 11% | 12%
Large 13% 14%

Il Can’t take on more debt B Unknown I Can take on more debt

In arecent CSBC survey, nearly one-quarter of private sector firms reported higher business debt since the start of the pandemic.

Micro = 1-4 employees; Small = 5-19 employees; Medium = 20—-99 employees; Large = 100+ employees

Canadian Chamber of Commerce | Business Data Lab 25

Source: Business Data Lab analysis, based on Statistics Canada, Canadian Survey on Business Conditions.



o Higher interest rates are the most common reason businesses say
they can’t take on more debt.

Reasons business can’t take on more debt
Top answers from the 24% of all respondents that said they can’t take on more debt; change relative to last survey in parentheses

B @ = -

61% 42% 28% 13% 13%

(+17) (+7) (-12) (+1) (+2)
_Unfavourable Uncertain Cash flow Unfavourable Request would
interest rates future sales payment terms be turned down

Source: Business Data Lab analysis based on Statistics Canada’s Canadian Survey on Business Conditions; Canadian Chamber of Commerce | Business Data Lab 26

15,224 business responses in July and August 2023.
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Context: Canada’s labour market tightened significantly in the
pandemic, but has loosened over the past year.

Labour market tightness
Job vacancies per unemployed

1.2 -

1.0 A

0.8 A

0.6 A

0.4 -

0.2 -

0.0 I I I I I I I I
2015 2016 2017 2018 2019 2020 2021 2022 2023

Sources: Businesss Data Lab analysis, based on Statistics Canada, Job Vacancy and Wage Survey, Labour Force Survey. Canadian Chamber of Commerce Business Data Lab 28



o Labour challenges are a top-of-mind concern for all businesses,
except the very smallest firms.

Expect labour obstacles, next three months Expect labour obstacles, next three months
% of respondents % of respondents by firm size in Q2 2023
All sizes
40%
Micro
30%
2o Small
20%
15%
10% Medium
5%
0%
Recruiting skilled Shortage of labour force Retaining skilled Large
employees employees
Q22021 = Q32021 mQ4 2021 mQ1 2022 m Q2 2022

m Q3 2022 mQ4 2022 mQ1 2023 m Q2 2023 m Q3 2023

Micro = 1-4 employees; Small = 5-19 employees; Medium = 20-99 employees; Large = 100+ employees
Source: Business Data Lab analysis, based on Statistics Canada, Canadian Survey on Business Conditions.

Canadian Chamber of Commerce | Business Data Lab 29



o Labour challenges are most acute in health-care, accommodation
and food services, manufacturing and construction.

Labour challenges expected, next three months
% of respondents by industry

Shortage of labour force Recruiting skilled employees Retaining skilled employees
All Industries* 30% 34% 27%

Health care, social assistance L e

Accommodation, food services 35% 34%
Construction " 28%

Administrative services 34% 33%

Retail trade 33% 35% 27%

Other services 28% 36% 26%

Mining, oil and gas 31% 30% 26%

Wholesale trade 25% 29% 29%

Arts, entertainment, recreation 28% 28% 24%

Finance, insurance 34% 23%

Agriculture, forestry, fishing 26% 1%
Transportation, warehousing 28% 23%
Information, culture 2%
Professional services 23%
Real estate
E——— T —
Lower % of businesses Highest % of businesses
Source: Business Data Lab analysis based on Statistics Canada’s Canadian Survey on Business Conditions; Canadian Chamber of Commerce | Business Data Lab 30

15,224 business responses in July and August 2023.



o Nearly one-in-four workers engage in remote or hybrid work, with
information, professional services, real estate and finance leading the way.

Share of employees’ anticipated working arrangements, next three months
% of respondents, by industry

All industries
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12 49
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o
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N

Real estate

Finance and insurance

‘

~
(6]

Transportation, warehousing

(00}
~
oo

Other services

9 78

Arts, entertainment, recreation

~
O

Wholesale trade

Construction
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I
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(0]
[y

Administrative services

6 82

Mining, oil and gas

()
»

Manufacturing

Accommodation and food services

(o]
N

Health care, social assistance

©O
w

Retail trade

w (o2}
w
(oe]
©
N

2 93

Agriculture, forestry, fishing

Remote (exclusively/mostly) . Similar hours onsite and remote . Onsite (exclusively/mostly)

Source: Business Data Lab analysis based on Statistics Canada’s Canadian Survey on Business Conditions; Canadian Chamber of Commerce | Business Data Lab 31
15,224 business responses in July and August 2023.



Supply chain challenges
Q32023 and interprovincial trade




Context: Global shipping rates spiked during pandemic backlogs,
but have since returned closer to pre-pandemic levels.

Global shipping rates
Index, January 2001=1000

5,000 -

4,500 H
4,000 -
3,500 -

3,000 -

2,500 -

2000 -
1,500 A \/\
1,000 A

500 A

0 | | | | | | | | | | | | | | | | | | | |
2001 2006 2011 2016 2021

Source: Harper Petersen Charter Rate. Canadian Chamber of Commerce | Business Data Lab 33



o Supply chain challenges continue to ease, with acquiring domestic
inputs and maintaining inventories leading the normalization.

Expected supply chain obstacles, next three months
% of respondents

32%

21% 21%
19%

17%
14%

11%
9% 10% 0
8% 294 8%

0

Difficulty acquiring inputs Difficulty acquiring inputs Maintaining inventory levels
from within Canada from abroad

mQ32021 wQ42021 Q12022 wQ22022 wQ32022 wmQ42022 w=Q12023 =Q22023 =Q32023

Source: Business Data Lab analysis, based on Statistics Canada, Canadian Survey on Business Conditions. Canadian Chamber of Commerce | Business Data Lab

34



o Among affected businesses, however, a rising share think supply
chain issues have worsened or will worsen in the near term.

Supply chain obstacles experienced, last three months Supply chain obstacles expected, next three months
% of respondents, of those that experienced supply chain obstacles % of respondents, of those that expect supply chain obstacles
70% Respondents cite delayed deliveries, 70%
higher prices, supply shortages
60% 60%
0% 50%
40% 40%
30% 30%
20% 20%
10% 10%
0% - 0% .I
Have worsened Stayed same Have improved Will worsen Stay same Will improve
mQ12022mQ2 2022mQ3 2022 m Q4 2022 m Q1 2022 mQ2 2022 m Q3 2022 m Q4 2022

Source: Business Data Lab analysis, based on Statistics Canada, Canadian Survey on Business Conditions. Canadian Chamber of Commerce | Business Data Lab 35



Ontario was Canada’s top internal trader when this issue was
surveyed last year.

Which provinces/territories did your business directly export/import goods or services to/from?
% of respondents, by region

For eachregion, the 3 mostactve
industries are indicated - - T~<3% For each region, only its biggest and
@ Administration and support services P 2 [~ IO smallest trading partners are highlighted
/s —_—— T T T T T T = —~ \7% ~ N

Finance, insurance I'¢ /:,,____\\ \\\\ AN REGION —» X

=~ ~ N i i
@ Health care, social assistance v TERRITORIES < — \\\ 3 \\\ \\ BlggeSt tradmg partner

= ~ 0 ~N \
Information and culture // @ \\{ o N\ REGION — — — —» X
o,” \\ N \
Manufacturing 'f\// X N > \\ Smallest trading partner
Transportation, warehousing / ! AN N \
/ AN NN
\ U

@ Wholesale trade /
BRITISH COLUMBIA

ATLANTIC
® PRAIRIES ! /\G%U ®

® ONTARIO
p—4 OO,

62%

61%
559%
(] 5 %

Source: Business Data Lab analysis of Statistics Canada’s Canadian Survey on Business Conditions. Canadian Chamber of Commerce | Business Data Lab 36

Based on 17,013 business or organization responses in July and August 2022.



More than one third of businesses traded interprovincially in the past
year, with higher trade engagement for larger firms.

Conducted interprovincial trade, past 12 months
% of respondents

Trade intensity increases with firm size
P N Trade-intensive industries: _

: N ¥ Wholesale, 79% All sizes

0 Manufacturing, 66%

35 A) (®) Retail, 53% Micro

Information, culture, 52%
Bought or sold goods or

services from/to suppliers Indlgenous-owr;ed
in another provincef/territory businesses, 52%

Small
b

25% 22%

Bought goods or services

from suppliers in another
province/territory

N
\
/
/
\
\
|
/
/
I -
\'

40

Medium

Sold goods or services
to customers in another
province/territory

Large

Source: Business Data Lab analysis based on Statistics Canada’s Canadian Survey on Business Conditions
15,224 business responses in July and August 2023.

Canadian Chamber of Commerce | Business Data Lab 37



o Given that most interprovincial traders experienced obstacles,
reducing transportation and regulatory barriers could spur activity.

Obstacles experienced when trading interprovincially, past 12 months
% of respondents
48%

41%

Transportation cost Distance Too much Provincial, territorial Permitted quantity Permits and Lack of market None
and availability paperwork tax laws was limited licenses hard to information
obtain

Impact on trade

e Y, 0 () O O (

Impact of reducing barriers
Great or . \
moderate ) Slight or N/A ‘ ( l N/A N/A ‘
none

Source: Business Data Lab analysis based on Statistics Canada’s Canadian Survey on Business Conditions; Canadian Chamber of Commerce | Business Data Lab 38
15,224 business responses in July and August 2023.




az2023 Online payments



o Cash is not king: Businesses are increasingly accepting electronic
payments.

Payment methods accepted
% of respondents

Cheque

Electronic funds transfer
Interac e-transfer

Credit card

Cash

Debit card

Wire transfer

Digital wallet

PayPal

Buy now, pay later

Cryptocurrency
0 10 20 30 40 50 60 70 80
m Payment currently accepted m Will start accepting, next 12 months
Source: Business Data Lab analysis based on Statistics Canada’s Canadian Survey on Business Conditions; Canadian Chamber of Commerce | Business Data Lab 40

15,224 business responses in July and August 2023.



o Service fees, security and compatibility concerns are key reasons
business don’t accept certain payment methods.

Reasons business doesn’t accept certain payment methods
% of respondents

0 @ B @ s

68% 23% 15% 13% 13%

Current methods Service fees Security, Incompatible with Lack of knowledge
meet business privacy existing equipment of payment
needs concerns or software methods
Source: Business Data Lab analysis based on Statistics Canada’s Canadian Survey on Business Conditions; Canadian Chamber of Commerce | Business Data Lab 41

15,224 business responses in July and August 2023.



Q32023 Environmental practices



o Most businesses are adopting environmental practices,
with additional actions taken over the past year.

Environmental practices in place or planning to implement over the next 12 months

% of respondents Change vs.
Q3 2022*
sustamanle Rt wase
1 resource Reduce energy or water consumption +18
management Become zero waste +3
Green product Use recycled or waste materials as inputs +11
Yes 2 development and Choose suppliers based on their environmental practices or products +5
procurement Design products or services to have a minimal environmental impact +6
Encourage employees to adopt environmentally friendly practices +16
Gover_nar?ce, Implement green processes +8
3 g{]?ti?ézatlonal Introduce other environmental practices +4
Have a written environmental policy +5
4 Energy transition, Use one or more clean energy sources +7
N decarbonization Perform carbon sequestration activities +2
° Measurement, Measure the business’s environmental footprint +4
5 tracking and Obtain or maintain one or more eco-responsible certifications +3
reporting Hire an external auditor to evaluate the business’s environmental practices +1

* Responses were grouped to be comparable to previous surveys. Canadian Chamber of Commerce Business Data Lab 43
Source: Business Data Lab analysis based on Statistics Canada’s Canadian Survey on Business Conditions;
15,224 business responses in July and August 2023.



Customers’ unwillingness to pay higher prices and a lack of financial
resources are the biggest barriers to adopting green practices.

Barriers to adopting more green practices, next 12 months
% of respondents

60%
50%
40%
30%
20%
10% I
0% N/A N/A N/A N/A I
Clients unwilling Lack financial ~ Constraints on Industry Lack knowledge Locational or
to pay_higher resources time or labour limitations or expertise  on-site limitations
price

Q32021 mQ32022 =Q32023

N/A .

Metrics too COVID-19  No major barriers
confusing

Source: Business Data Lab analysis, based on Statistics Canada, Canadian Survey on Business Conditions.

Canadian Chamber of Commerce Business Data Lab 44



o Larger firms are more likely to adopt environmental practices.

Environmental practices in place or planned to implement, next 12 months
% of respondents

0% 10% 20% 30% 40% 50%
1 Sustainable resource management . ° [ ]
2 Green product development and procurement . [ ]
3 Governance, organizational culture o ° ®
4 Energy transition and decarbonization e 0
5 Measurement, tracking and reporting o PP
# of employees e 1-4 ® 5-19 . 20-99 100 or more
Source: Business Data Lab analysis based on Statistics Canada’s Canadian Survey on Business Conditions; Canadian Chamber of Commerce | Business Data Lab 45

15,224 business responses in July and August 2023.



Appendix




O Survey methodology

« Survey objectives: The Canadian Survey on Business Conditions (CSBC) was created in spring 2020 by Statistics
Canada in partnership with the Canadian Chamber of Commerce to provide timely, relevant data on business
conditions in Canada, as well as businesses’ expectations and views on emerging issues. These surveys are used by
governments, business associations and analysts to monitor evolving business conditions and devise policies to
support Canadian business.

» Survey period: The Q3 2023 CSBC data collection period was July 4 to August 8, 2023.

« Survey approach: The survey was conducted by Statistics Canada via electronic questionnaire, using a stratified
random sample of business establishments with employees, classified by geography, industry sector and size.
Population totals are estimated using calibration weights. The survey is based on responses from 15,224 businesses
or organizations.

* Note: Charts might not sum to 100% due to rounding.

« Contact: This report presents CSBC analysis conducted by the Canadian Chamber of Commerce Business Data Lab.
For questions, comments or media inquiries, contact Stephen Tapp, Chief Economist (STapp@Chamber.ca).

Canadian Chamber of Commerce | Business Data Lab 47
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